THE ASS5OCIATED PIPE ORGAN BUILDERS OF AMERICA

HE (UESTIONS arve frequently asked:

What is APOBA, who belongs to

it, and what does it do? The an-
swers are simple: The Associated Pipe
Organ Builders of America is an organi-
zation of more than 30 professional,
well-established, substantial organ-
buiidin@ firms. They strive to assist the
world of pipe organ building and the or-
ganists who use, teach, and learn the art
of performing on the instrument.

They can be contacted through the
APOBA 800 number, address, and Weh
site listed in the ad. But where exactly
did APOBA come from?

American organbuilding firms began
meeting to solve industry problems
many decades ago. The problems were
varied and changed with the times. Dur-
ing the world wars, the problems of raw
materials (tin, lead, copper) became im-
portant when these were strictly con-
tm]led,‘and organ firms were restricted
to service work or using materials on
hand. In peacetime, problems of import
duties, taxes, tariffs, or inequities in na-
tional currencies and other political or
economic factors had to be addressed
for the organ industry. Varions suppl
or technology issues have uccurratf:
such as the disappearance of American
zine supply firms, or the appearance of
the entirely new solid-state industry.

APOBA has had many years of in-
volvement in solving issues within the
pipe organ industry, Many of these were
arcane or of little interest outside of
APOBA member firms, and thus were
little known and rarely publicized. No
wonder the organization seemed secre-
tive; most of its work was done without
fanfare and behind the scenas.

In the last 30 years, APOBA has
raised its profile, ventured into many
very public areas, and now supports a

ide variety of Emyams to assist or-

anists, inform churches, develop stan-
dards within the world of arganbuild-
ing, and generally going far beyond the
narrow role of a professional trade
group. The following programs are
funded and suppunad%}r APOBA:

1. The American Guild of Organists
(AGO)] has long been closely allied with
APOBA, and THE AMERICAN ORGANIST
ma%azme is the official magazine of
APOBA. APOBA provides substantial
financial support to the AGO every
vear, both as an organization and
through individual member firms con-
trlbuhng to the various funding needs of
the AGO.

2. APOBA provides funding for one of
the POEs (Pipe Organ Encounters) each
summer. APOBA was the first sponsor
fo join in after the program was started
by the Mahadh Foundation and the
AGO. APOBA will continue to provide
funding for this very important pro-
gram. Our members also supply local
organbuilding personnel to assist many
of the POEs.

3. The video, Pulling Out All the Stops,
was sponsored and supported by
APOBA, along with many other organi-
zations, It still sells briskly, is widely
distributed, and has been seen on nu-
merous TV stations. Its shorter version,
Make a foyful Noise, is an ideal educa-
tional aid for organ committees. Both
are available from the AGO,

4. Michael Barone's long-running radia
program, Pipedreams, has APOBA as its
exclusive corporate sponsor. The pro-
gram is heard on more than 170 FM sta-
tions around the country. Credits for
APOBA sponsorship are heard before
and after tBe program, are listed in pro-
gramming schedules, and also are heard
on the air during the day.

5. AGOD, Pipedreams, and APOBA are
all linked on the Web, providing a very
large amount of material, articles,
schedules, names of firms, sources of
information, and other items of interest
to those in the organ world,

6. APOBA members have served as
elected leaders and members of two
other organbuilding organizations: ATO
[American Institute of Crganbuilders)
and IS0 (International Society of Or-
builders). AIO is an organization of
individuals involved or interested in
urganhuﬂding and servicing. 150 is
APOBA's e?uivalent internationally.
Thus, a worldwide collaboration of or-
anbuilders and service personnel ex-
ists for the common good.

7. APOBA maintains a developing pro-
gram of publishing aimed at assisting
church organ committees, organists,
and architects by providing information
about the issues of designing, purchas-
ing, and installing pifga organs. Our
gupular brochure on fund-raising has

een used by many organ commitiees
and churches. A long-time concern has
been the acoustics of worship spaces,
and many APOBA brochures over the
years have been aimed at this universal

roblem. These materials are free for

e asking through the APOBA office or
its member firms.

In recent years, APOBA has struggled
with the issue of electronic voices
added to pipe organs. After much dis-
cussion, the group came down firmly
on the side of the traditional pipe organ,
with a very limited use of peripheral
“digital” sounds. For APOBA, the poli-
cy is clear—organs with pipes.

Though competitors, APOBA mem-
ber firms work for the general welfare
of the organ world. Through close col-
laboration, they continue to develap
programs aimed at education and im-

rovement. You are invited to contact
OBA or any of its member firms. Not
all have e-mail or Web addresses, but
the truly interested will not find that a
barrier to communication.,
CrarLEs HEnDRICKSON, President
Associated Pipe Organ Builders
of America

Associated Pipe Organ
Builders of America
P.O. Box 155

Chicago Ridge, IL
60415

1-800-473-5270
www.apoba.com

APOBA is an association of
Morth American firms engaged
in building traditional pipe or-
gans. As friendly competitors,
we join together to bacome ac-
quainted and thus to share infor-
mation on technical and manage-
ment problems and to address
issues that are of an industry-
wide nature. Our overall objec-
tive is to foster the highest stan-
dard of integrity and quality in
pipe organ building.

Our activities are divided into
two categories:

SERVICES FOR OUR MEMBERS

= Gathering and disseminating of
industry-wide statistical data
concerning sales and economic
trends, etc,

* Lobbying on issues such as tar-
iffs, electrical codes, and envi-
ronmental regulations.

* Studying supply and purchas-
ing problems such as zinc,
leather, and lumber.

* Cooperating with other indus-
try organizations including
AlD, AGO, and OHS to support
mutually beneficial activities
and to avoid duplication of
effort.

SERVICES FOR OUR

CUSTOMERS

= Helpful information for commit-
tees, such as guidance on pur-
chasing pipe organs, fund-rais-
ing, and installation planning.

* Promoting organs and organ
music, including ads, a Web
site, an 800 number, exhibits,
and publicity.
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